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1. Market Overview
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2. IMPORTS

ANALYSIS




2.1. Main Suppliers in Korea

Data in millions of euro

Var.
2022 2023 Var. Var. Var.
2018 2019 2020 2021 2022 ene-oct ene-oct 2018/22 2019/20 2021/22 éﬂfﬁ%

United States 738122 753414 737983 824688 066072 829538 688396 3088% 205% 1714%  -17,01%
China 339161 347538 349106 366554 462139 374278 356637 3626% 0,45%  26.08% 4.71%
Australia 214418 219335 213386 258333 359905 200011 304357 67.89% -271% 39.35% 1,79%
Brazil 126427 171921 148433 178172 261500 208018 234431 106,85% -13.66% 46,77%  12,70%
Argentina 24779 65455 64941 137029 227367  1.85939 892,73  817,58% -0,79% 6593%  -51,99%
Vietnam 111115 104447 105926 117460 158934 132222 121712 4304% 142%  3531% 7.95%
Russia 106699 87399 02359 124246 151427 126165 92180  4192% 568% 2188%  -2604%
Thailand 72580 78165 658,68 75413 116153 101436 107875 60,03% -1573% 54,02% 6,35%
Canada 536,17 660,09 58950 75146 109372 893,59 69364  103,99% -10,69% 4555%  -22,38%
Spain 44863 500,04 460,46 669,00  1.016,16 857,60 703,87 126,50% -7,91% 51,89%  -17,93%
Other countries 851405 886796 028431 1025772 1375550 1154575 1073816 6156% 4.69%  34.10% -1,40%
Total 2683186 2830483 2811428 3249712 4290132 3586300 3208428 5989% -067% 3202%  -10,54%
EU 277914 290810 2961,09 3.84993 453456 3.73745 362088 6316% 1,82% 17,78% -3,12%
% EU/Total 1036%  1027%  1053%  1185%  1057% 10,42% 1120%  2,05%  251% -10,78% 8,20%

i Source: Trademap ‘




2.1. Main Suppliers in Korea
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2.2. Main Products Imported N

Data in millions of euros

"

2018 2019 2020 2021 2022 2022 2023 Var. Var. Var. zo::;zs
ene-oct ene-oct 2018/22 2019720 202122 (ene-oct)

Meat and edible offal 4.338,39 4672,70 435158 5.119,86 7.028,77  6.133,43 5.295,79 62,01% -6,87% 37,28% -13,66%
Cereals 295565 3.271,20 3.295,35 4.246,14 6.283,71 5.176,46 432489  112,60% 0,74% 47,99% -16,45%
Fish and crustaceans 4.272,39 4.202,99 4.008,70 4.244,77 5.396,07 441067 3.88554  26,30% -4,62% 27,12% -11,91%
Preparations of a kind used in
animal feeding

Animal fats and oils 1.052,44 112666 1.20592 1.896,16 2.574,74 2.206,59 1.605,72 144,65% 7,04% 35,79% -27,23%
Qil seeds and oleaginous fruits 1.285,78 1.365,11 1.359,05 1.548,70 2.100,93 1.731,80 1.593,71 63,40% -0,44% 35,66% -7.97%
Bevernges, spirits and vinegar 1.029,47  1.088,53 1.121,99 1.333,80 1.752,57 1.431,51 1.334,98 70,24% 3,07% 31,40% -6,74%
Edible fruit and nuts 1.626,56 1.535,70 1.460,51 1.596,25 1.662,85 1.460,51 1.413,72 2,23% -4,90% 4,17% -3,20%
Dairy produce 789,03 884,03 957,93 1.155,01 1.508,68 1.24855 1.179,80 91,21% 8,36% 30,62% -5,51%
Sugars and sugar confectionery 909,50 964,76 962,57 1.134,59 1.440,69 1.197.,28 1.225,98 58,40% -0,23% 26,98% 2,40%
Other data 6.697,58 7.217,29 740592 7.930,33 10.103,47 &.333,68 8.071,59 50,85% 2,61% 27,40% -1,20%
Total 26.831,86 28.304,83 28.114,28 32.497,12 42.901,32 35.863,10 32.084,38 59,89% -0,67% 32,02% -10,54%

Source: Trademap ‘

1.875,07 1.975,88  1.984,77 2.291,50 3.048,83 253262 215265 62,60% 0,45% 33,05% -15,00%




2.2. Main Products Imported
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2.3. Main Products Exported - EU

Data in millions of euros

2018 2019 2020 2021 2022 2022 2023 Var. Var. Var. Var.
ene-oct ene-oct 2018/22 2019/20 2021/22 2022/2023
(ene-oct)

Frozen cuts and offal 809,25 710,32 593,00 911,35 972,92 823,57 645,56 20,22% -16,52% 6,76% -21,61%
Dairy produce 339,32 401,48 482,21 528,06 795,16 655,61 524,85 134,34% 20,11% 50,58% -19,94%
Cereals 218,25 265,28 338,32 408,05 512,78 238,59 528,16 134,95% 27,53% 25,67% 121,37%
Sugars and sugar 109,41 224,22 181,94 394,97 278,61 147,21 189,25 154.,64%  -18,86% -29,46% 28,56%
confectionery

Fine wines 136,03 165,85 163,38 152,06 181,80 148,00 127,31 33,650% -1,49% 19,56% -13,98%
Fish and crustaceans 66,78 72,00 92,96 160,29 180,46 81,28 48,43 170,24% 29,12% 12,58% -40,42%
Other alcoholic beverages 70,32 83,45 80,07 81,44 163,97 130,78 106,80 133,19% -4,05% 101,35% -18,34%
Fruit and vegetables preserves 129,51 140,46 127,03 149,84 154,05 111,30 118,29 18,95% -9,56% 2,81% 6,29%
Olive oil 55,79 60,04 77,39 95,59 135,87 117,51 79,00 143,52% 28,89% 42,14% -32,77%
Animal feed 54,43 57,81 56,73 96,48 135,54 108,19 77,35 149,05% -1,87% 40,49% -28,51%
Total 2.779,14 2.908,10 2.961,09 3.849,93 453456 3.558,49 3.448.26 63,16% 1,82% 17,78% -3,10%

Source: ICEX ‘




2.2. Main Products Exported - EU
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2.4. Main Products Exported - Spain

Data in millions of euros

Var.
2022 2023 Var. Var. Var.
2019 2020 2021 2022
2018 ene-oct ene-oct 20182022 2019/2020 2021/2022 2{[;12:?:‘2]3

Frozen euts and offal 245,01 223,50 187,14 406,18 461,33 381,10 327,30 88,29% -16,27% 13,58% -14,12%
Fish and crustaceans 37,66 22,14 27,82 38,61 99,26 59,48 21,22 163,58% 25,69% 157,09% -64,33%
Olive oil 36,82 38,49 35,97 64,68 92,74 80,19 43,94 151,89% -6,55% 43,38% -45,20%
Animal feed 5,48 7,83 14,71 22,56 42,27 31,57 12,84 671,48% 87,92% 87,39% -59,34%
Other fats and oils 23,56 25,15 25,54 31,90 40,76 34,99 26,89 73,01% 1,58% 27,77% -23,15%
Juices 19,45 26,20 37,80 22,57 22,11 19,08 27,97 13,64% 44,28% -2,04% 46,53%
Fruit and vegetables 8,86 9,51 12,47 17,58 20,10 16,56 19,08 126,83% 31,09% 14,32% 15,23%

preserves
Fine wines 9,59 10,36 15,82 20,17 18,77 16,42 13,05 95,68% 52,70% -6,94% -20,51%

Dairy produce 7,67 9,49 9,80 7,79 18,48 16,07 10,34 141,02% 3,93% 137,26% -35,64%
Sugars and sugar 5,47 13,10 15,91 9,53 14,08 11,31 11,55 66,23% 21,44% 47,69% 5,71%

confectionery
Others 74,06 71,92 62,75 91,94 114,74 98,41 91,32 54,52% -12,75% 24,80% -7,21%

Total 476,63 457,67 445,79 733,50 544,63 763,17 605,89 98,19% -2,60% 28,78% -20,82%

- Source: ICEX ‘




2.4. Main Products Exported - Spain
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2.5. Main Products Exported - Galicia

Data in millions of euros

Var.

2022/2023

|ene-oct)
Fish and erustaceans 5,71 13,67 22,02 16,78 12,74 135,53% 139,29% 151,34% -24,06%
Frozen cuts and offal 6,72 6,22 11,55 10,10 10,67 38,47% -7,42% 5,05% 5,65%
Dlive ail 0,01 0,01 1,71 0,83 0,55 16598,59% 0,00% 13396,93% -33,35%
Dairy produce 0,30 0,85 1,45 1,1% 1,02 2,74 1177,86% 185,50% -18,50% 168,25%
Fruit and vegetables preserves 0,75 0,95 1,65 1,12 0,28 0,53 135,70% 27,17% -31,40% -39,87%
Tahble wine ) 1,54 1,45 1,39 0,87 0,79 0,77 73,71% -2,91% -37,34% -2,66%
Other fats and oils 0,01 0,01 0,02 0,78 0,59 2,21 7714,90% -18,56% 3743,48% 272,28%
Fine wines 0,12 0,14 0,40 0,42 0,37 0,22 148,58% 1,75% 3,36% -40,52%
Other alcoholic beverages 0,01 0,01 0,09 0,06 0,05 0,07 476,71% -26,28% -35,88% 38,22%
Rest of wines R 0,00 0,01 0,05 0,05 0,05 0,02 941,85% 183,17% 1,65% -57,37%
Others 0,43 0,52 0,20 0,10 0,08 0,70 -80,98% 22,42% 51,22% 743,01%
Total 15,62 23,89 25,40 40,27 31,54 31,22 103,81% 52,57% 58,56% -1,01%

2022 2023 Var. Var. Var.

2019 2020 2022 ene-oct ene-oct 2018/2022 2019/2020 2021/2022

Source: ICEX ‘




2.5. Main Products Exported - Galicia
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3. CONSUMER

DEMAND
ANALYSIS




3.1. Characteristics of Korean consumers

High purchasing power
>

Demands quality
foreign products

Sophisticated and
aware of global
trends

Receptive to European
products, due to
tourism and media

Collective
Consumer-Brand
Relationship

Concerned with
healthy habits
and lifestyle

Digital consumers

>
Highly receptive to

online trends




3.2. Consumption trends

Average growth of organic
market around 10% yearly

Convenient food

e Long working hours/Adapted
portions

» Key role of conveniences
stores




(Tienes unaidea?
iQue fluya la comunicacion!

Con las plantillas de Genially podras incluir recursos
visuales para dejar a tu audiencia con la boca abierta.
También destacar alguna frase o dato concreto que se
quede grabado a fuego en la memoria de tu pablico e
incluso embeber contenido externo que sorprenda:

videos, fotos, audios... jLo que t0 quieras!

;Necesitas mas motivos para crear contenidos
dindmicos? Bien: el 90% de la informacion que
asimilamos nos llega a través de la vista y, ademas,
retenemos un 42% mas de informacion cuando el

contenido se mueve.

Genera experiencias con tu contenido.
Tiene efecto WOW. Muy WOW.
Logra que tu publico recuerde el mensaje.

Activa y sorprende a tu audiencia.



https://genial.ly/

3.2. Consumption trends

Increasing demand for reducing
alcohol consumption

Beverages

Exclusive alcoholic
beverages

Such as unique wines or craft
beers




3.2. Consumption trends

Reasons why Korean eat functional Functional Foods
food

Multivitamins, omega-3,
protein products,
liquid supplements




4. MARKET

ENTRY




4.1. Entry Procedure




4.1. Entry Procedure




4.2. Entry Strategies

Chain of different market agents

between exporter and final consumer

2



4.2. Entry Strategies

* Import Channels

15% 40%

Reta i l. Pro Cessed ® Processed food
© HORECA

foo d Retail

45%
HORECA




4.2. Entry Strategies N =

Many of importers do online
Different e-commerce
environment

Average annual growth of

20%
Around 70% of consumer

Q Coup Jng puy online

o All-in-one strategy

Naver offers space for influencers,
market ocen

and also a marketplace




4.2 ENTRY STRATEGIES N

80% of
goods e

arrivals

Importers
are key

Big distributors (chaebols)
hold great negotiation power

Flexibility needed:
In terms of packaging and
product adaptation

Certifications Slow and steady

mature market that needs
importer-exporter cooperation




5. SECTOR

OPORTUNITIES




5. Sector Opportunities

Almost non-existing
local production

Annual consumption
growth rate:
around 13%

Ecologic/natural wines
attract specific importers
and consumers.

Growing popularity: young
people adopting western habits +
European restaurants

FWine



5. Sector Opportunities

European products have
a significant presence in
the Korean market

Good reputation
Safe, Clean, Gourmet

Lactose-free and
ecologic: considered
functional food

PDOs
European tradition is valued
(cheese, butter)

™ Dairy
Products



5. Sector Opportunities

European meat
better valued (non-GMO)
than US meat.

Pork

already established (Spali
Germany)

Beef
more opportunities as
export protocols open

Market segments
for cold meat or European
specialty foods




5. Sector Opportunities N

Canned fish
(anchovies, white tuna)

Snacks, Chips
Good branding/packaging
(success story from Galicia)

European
Sweets and Chocolates

Vegetables
Preserves

M Other
Gourmet Products



6. RECOMMENDATIONS




6. Recommendations

Respect hierarchy in meetings

Be calm and polite, use Korean manners
Bring food samples to your business
meetings

Slow down your English. Be ready to hire a

translator, if necessary.

Do not negotiate price in your first meeting

Punctuality Is a key. Be aware of Korean

traffic jams




6. Recommendations

.ys e.g. Bright colors
Brand position \)

Invest in a good, local-
adapted design

Adaptation to local
taste (spicier and
sweeter flavours)

‘ Presence in international trade fairs in Korea

Digital Marketing is a

key a) Seoul Food & Hotel
Join forces with local https://www.seoulfoodnhotel.com/main/main.php_
partners

Price

Important, but not as @ b) Coex Food Week:
important as quality https:/Icoexfoodweek.com/?ckattempt=2

Strive to make a difference for your
product (added value)



https://www.seoulfoodnhotel.com/main/main.php
https://coexfoodweek.com/?ckattempt=2

Thank you for

your attention




